
 

2011 CORPORATE SOCIAL RESPONSIBILITY REPORT 

 

We publish this annual review of our Corporate Social Responsibility mission to provide visibility into how our 

business practices integrate our social mission. Equally important is the discipline of measuring ourselves 

against our stated goals.The Bourbon Review has three pillars of social responsibility.  

 Commit a minimum of 50 hours manpower per calendar year to philanthropic causes relating to 

improving the sustainability of Kentucky’s land and water resources.  

 Donate 1% of profits to causes that support our mission statement.  

 Help promote the causes of Kentucky land and water preservation organizations through 

complimentary advertising.  

 

In 2011, we switched to a calendar year for our commitment to social responsibility. As such, this report covers 

all activity completed in the calendar year 2011. Broadly, we exceeded the goals that we stated, which closely 

resembles a 1-1-1 model. From the last report, we were deficient in volunteer hours towards the stated goals. 

With this report, we’re proud to announce that we accomplished 133 volunteer hours. Further, we donated 

$380 to the Bluegrass Conservancy (land use and conservation non-profit in central Kentucky). By far, the 

biggest accomplishment was the implementation of our action plan to attack the root cause of our CSR 

deficiency from last year – the Sustainability Oversight Board.  

This board is composed of three members that meet twice per year (April & December) to help advise The 

Bourbon Review on the progress to meet/exceed our goals. Also, it serves as an open discussion where we 

invite the thoughts of the board members on how to improve our overall business practices.  

The 2011 Sustainability Oversight Board members are: NURIT KATZ (Director of Sustainability, UCLA), KEN 

COOKE (Friends of Wolf Run, stream ecologist), and GRIFFIN VANMETER (Founder, Bullhorn – full service 

marketing firm; Kentucky for Kentucky). 

The dialogue from this meeting is stimulating, and I’m deeply appreciative of the members’ time and 

commitment. We pre-publish the agenda and semi-annual report card (year end is included below). Self-

examination can only launch us so far in the search for sustainable business practices. It is a journey, and not 

a sprint. Even as we want to improve ourselves as individuals with instant gratification, the commitment to 

constant improvement to sustainability must be part of the fabric of our company’s DNA.  

As we look to next year, we’ll begin to consider all the topics of sustainability that our board members brought 

to our attention. Please feel free to contact me with any thoughts/considerations/recommendations. We 

welcome input from all stakeholders.  

Bob Eidson, Co-Founder 
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To:  Sustainability Oversight Board members 

From:  Bob Eidson, Co-Founder of The Bourbon Review 

Date:  December 7, 2011 

Subject: End-of-year report card 

Conf call: #605-715-4920 x136560 @ 6 pm EST (3 pm PST) 

 

PILLAR STATED GOAL ACHIEVEMENT 

I 50 hours of volunteer work, relating to the sustainability of 

Kentucky’s land & water resources 

At least 133 hours 

II 1% of profits donated to a non-profit  $380 (1% of profits from 2010) donation 

to The Bluegrass Conservancy 

 Fayette Alliance proceeds 

III Complimentary advertising to organizations that ensure the 

sustainability of Kentucky’s land & water resources 

½ page to the Bluegrass Conservancy in 

the spring 2011 issue 

 

Effort Work involved No. of 

hours 

Spring Cleanup 

Sunday, May 1 

12 – 3 pm 

Preston’s Cave Spring Cleanup was a joint effort with Bullhorn, Friends 

of Wolf Run, and Lexington’s local support related to spring cleanup 

week. The park is about 3000 feet long and 800 feet wide. The two 

missions were to haul out refuse and cut/treat invasive bush 

honeysuckle plants in preparation for a native planting. In addition to the 

missions, there were many educational events. Tire removal, mufflers, 

and carbeurators were among the items removed. 

Bob Eidson made a reconnaissance visit to the site with Ken Cooke. 

The honeysuckle is dense in places. The clean up included Justin 

Thompson, Seth Thompson, and Brak Kerrick from The Bourbon 

Review. Ken Cooke and Griffin VanMeter were also key participants. 

There were more than 20 people in attendance, across all efforts.  

60  
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Stream Cleanup 
Sunday, July 24 

12 - 4 pm 

Wolf Run - bridge crossing Wolf Run at Enterprise Drive off Old 

Frankfort Pike (In the Linen Company Parking Lot). That day, we 

removed 7 metal shopping carts that were retaining trash & debris 

during high water periods. Further, we picked up approximately 10 bags 

of trash for removal. LFUCG Streets & Roads left a truck for us to 

deposit debris. All this was made possible by the coordination of Ken 

Cooke.  

Justin Thompson, John Roberts, & Bob Eidson participated. The 

temperature was in excess of 90 degrees in late July – unbearably 

warm. Large visual improvement made to the creek. Also, a 1 hour 

reconnaissance trip was made by Bob and Ken. 

13 

Stream Cleanup 
Sunday, Sep 25 

1 – 5 pm 
 

The Town Branch stream cleanup of 2011 (there was one in 2010) was 

in conjunction with the Fayette Alliance (Sam Razor, main POC). The 

section we chose to focus on was contiguous to the section we cleaned 

up in 2010. It’s exciting to think that we’re building upon what we have 

done already.  

Bullhorn was also involved, from an outreach point of view. That day, 

approximately 30 individuals showed up for at least 2 hours. We’re 

counting that as a total volunteer effort of 60 hours.  

60 

 

MINUTES FROM THE MEETING: 

I. Introduction 

a. (G) = Griffin Van Meter; (B) = Bob Eidson; (N) = Nurit Katz; (K) = Ken Cooke; 

II. Overview of TBR’s Social Mission 

a. To enhance the sustainability of Kentucky’s land and water resources 

III. Report Card & feedback 

a. Pillar 1 (volunteer hours) 

i. (G) Russ Trent, who works for EcoGrow, a company that does stream restoration work. Grant 

approval for the North Limestone looking at water runoff.  

b. Pillar 2 (profits) 

c. Pillar 3 (product) 

i. (B) What would be most authentic? We are lacking on this pillar.  

ii. (G) Editorial to discuss what the bourbon industry is doing these days. Best environmental 

practices. Or, talk about why we’re doing this in general. Why we need to think about water 

quality and land resources. 

d. Above the 1-1-1 model 

i. Supply chain management – tell the story. 

1. Lacking progress. Masthead statement, requesting recycle or repurpose – not discard for 

general refuse.  

2. (N) What about doing just soy-based ink, or recycled paper? Instead of both…  

3. (G) Or a percentage of recycled paper? (i.e., less than 100%) 
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4. Net Zero events: use glassware, or avoid discard refuse. Use compostable items. Or look 

at using locally sourced food (50 mile radius). Also, same w/ garments.  

5. (N) There are guides for “greening” events. 

ii. Mission / values told in a digital format (IE, like the business model migration) 

1. We’re on Zinio and will be on iNewsstand. Also meets the business model migration. 

2. (B) Goal = 50k digital subscribers by Dec 2012. 

3. (G) All new subs or conversion? 

iii. Read / review industry leaders and consider spreading awareness of the bourbon industry; or 

help bars & restaurants to start a recycling program. 

1. Lacking progress. 

2. (B) Small craft distillers have the most innovation in the industry. Might be worth 

capturing some of their best practices because they could be disruptive. 

iv. Sustainable business practice is separate from the CSR; TBR should enhance & communicate 

that; also, need to re-check the industry and their impact from different sources.  

1. Lacking progress. 

2. (N) Look at what the beer industry is doing. Talk to leaders about moving the industry 

forward. Stewards of Kentucky’s resources. If not interested from PR standpoint, sell the 

operational cost-save, or improvement. 

3. (G) Find a partner, or consultant, that could help these people out. Case studies out 

there?  

4. (B) TBR is well suited to be the thought leader around an industry through a leadership 

standpoint.  

5. (G) Weekend long conference around this topic. Could also be an event.  

v. TBR to create an event page, which will include CSR-related events. 

1. Event page exists; need to plan for activities in 2012. 

2. (G) Make it a resource for other partner groups so they can post their cleanup events. 

Our social network is 18k people, but could have an impact here. Post to the FB, not just 

the website. 

 [please consider the environment before printing this correspondence] 




